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Articles written 
and photos taken 
by award winning 

editorial team



Posted to 
your website

Includes your Customer Profiles 
as well as financial education



Emailed to your existing customers… 
Posted to your social medial channels

Drives interest, new contacts, brand awareness, and inquiries back to your website
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BANK HISTORY
Industrial Bank was established in 1934  by Jesse H. Mitchell during the Great Depression and during 
an era when majority banks refused to provide loans to African-Americans.  Eighty-five years later, 
Industrial Bank continues as a third generation and African American owned bank with a mission to 
promote financial and economic empowerment to all. 

The first bank branch was opened on the historic U Street and is known for its iconic clock that can be 
seen from miles away.  On May 16th we kicked off our 85th anniversary celebration with a reception and 
a lighting of the refurbished clock by D.C. Mayor Muriel Bowser.  
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CAMPAIGNS
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Purpose: To demonstrate benefits of banking locally 
and how it impacts businesses, community 
members, banks, and other stakeholders.
Target Audience: Individuals who support social 
impact, community- and cause-related issues, and 
black businesses.
– Target #1: Baby Boomers—ages 52-62
– Target #2: Generation Xers—age 37-52

Create relevant campaigns that align with your current 
strategic initiatives outlined in your Strategic Plan.



STRATEGIC PARTNERSHIPS

Community Organizations and Non-Profits

• Think Local First  -Think Local First DC works to support the long-term success of local businesses through education, advocacy, 
and connections.

• New Endeavors for Women - NEW is guided by a mission to partner with homeless women to create new futures. We provide a 
nurturing environment so that women can recognize their worth. NEW transforms lives, by providing housing, fostering the 
development of life skills, and promoting education and employment, to end the cycle of homelessness.

Business Organizations

• U.S. Black Chambers, Inc. (USBC)- provides committed, visionary leadership and advocacy in the realization of economic 
empowerment. Through the creation of resources and initiatives, the USBC supports African American Chambers of Commerce 
and business organizations in their work of developing and growing Black enterprises.

• Prince Georges County Chamber of Commerce - Founded in 1924 and regarded as the leading voice for business in Prince 
George’s County, The Prince George’s Chamber of Commerce is a non-profit alliance of over 500 businesses, representing over a 
quarter of a million employees,
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Develop partnerships with organizations that align with your 
overall mission and current campaigns.



STRATEGIC PARTNERSHIPS
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In 2015, a group of black male entrepreneurs led by one 
of our strategic partners, the US Black Chambers, Inc. 
(USBC), opened accounts with Industrial Bank. The 
Black Male Entrepreneur Institute, which is an extension 
of USBC, works to provide Millennial black male 
entrepreneurs with a 16 week dynamic and personalized 
business development experience.

In 2016, a popular rapper named Killer Mike issued a call 
to action for  the black community to move their money to 
black owned banks. In response to the call, we partnered 
with a local millennial organization, HBCU WallStreet to 
host a #BankBlack Saturday.  The overall #BankBlack
movement resulted in Industrial Bank gaining over 6,000 
new accounts @  approximately $20million 



Certifications



Our mission is to empower financial 
wellness  through innovation

50 22 28
INNOVATIONS YEARS MILLION LIVES 
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